Top 2024
Travel Trends

how to stay
ahead and

remain relevant




Sustainabili

Travelers Are:

More apt to book vacation rentals, hotels,
and other accommodations that blend
sustainability, architecture, and aesthetics
to create the perfect backdrop for their
vacation. Highlight the environmental
aspects of your inventory and make sure
your photos capture their

unique features.




MARKETING TIPS

Advertise and showcase what makes your
properties unique.

Highlight the architectural features in the

rental design through images and videos.

Update your website with a focus around how
beautiful your properties are.




Trend 2:
Solo & Intentional
Travel

Travelers Are:

Choosing the upcoming year to focus on
themselves, whether it's recharging,
interacting with different cultures and
experiences, and booking relaxation
retreats.




MARKETING TIPS

Showcase how your properties are the perfect
place to relax through updated descriptions.

Highlight your on-property or on-site amenities
to promote connection and relaxation.

Create content on the close proximity your
accommodations are to cultural hubs.




Trend 3:
Foodie Travelers

Travelers Are:

Looking for culinary and culturally-inspired
cuisine for their next trip. They are more _ J o
apt to get out, explore, and taste the Nyl
locally inspired foods to savor how the fiaaan o O]
history and flavors define your area.
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MARKETING TIPS

Offer tour packages with local companies to
grow booking revenue and create unigue
experiences.

Invest in a revenue-management strategy to
remain compliant with local competition.

Articulate your value through compelling
content, competitive advantages, and how
your business will meet their needs.




Trend 4:
Price-Conscious
Travelers

Travelers Are:

Continuing to find new ways to create a
great experience and harness their ability
to flex their budget while experiencing the
area, especially with the current economic
state and rise in cost of living.




MARKETING TIPS

Offer specials or value adds to grow booking
revenue and create unique experiences.

Discounting your rates? Use language on how

travelers can turn those savings into
experiences.

Focus your amenities to showcase how they
work together to create a 5-star experience.




Trend 5:

Self-Improvement
Travelers

Travelers Are:

Embracing the free-spirited side of their

selves with travel. They are inclined to try
new experiences, adventures, and things
to do to find the best version of
themselves.




MARKETING TIPS

Stay ahead of potential travelers with content
catered to business and area uniqueness, as
well as building brand loyalty.

Create compelling content about how relaxing
travel is to your area and experiences to help
boost self-exploration.

Cater messaging across social media and
email marketing to advertise ways self-care
may be practiced in your area or onsite.




Trend 6:

Spontaneous
Travelers

Travelers Are:

Booking vacations that allow them to
embrace change, surprises, and venture
out to find the most unique ways to
experience by letting go of over-planning
their trips.




MARKETING TIPS

Remain relevant year-round to travelers
through an integrated marketing approach.

Create content and travel guides with
interactive maps to show a highly-sought
destination and surrounding places.

Provide local recommendations and travel
options to book experiences or recommend
how to meander through your area.




IN SHORT,
STAY
RELEVANT
IN 2023 BY:

Getting to
know your
guests.

Investing in
tools and
software to
boost your
revenue.

Showcasing your
unique property
and area
experiences.



